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Social Norms Research 
!!Perceived peer norms are a strong predictor 

of college student behavior 

!!College students typically overestimate 
unhealthy behaviors by peers  
!!Alcohol use 
!!Marijuana use 
!!Use of prescription medication not prescribed to 

user 
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Goals of Social Norms Campaign 

1.! Correct Misperceptions about students 

2.! Indicate that Healthy Behaviors are the 
Norm 

3.! Empower students to make well informed 
decisions about their health 
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Getting Started 
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Getting Started 

1) Determine target population 
2) Determine survey 
3) Determine method of administration 
4) Calculate sample size needed to generalize to 

larger population 
5) Be aware of potential obstacles 
6) Get IRB approval 
7) Check survey results against broader campus 

demographics to ensure generalizability 5 



1) UAlbany’s Target Populations 
!! Student body   
!! Student athletes 
!! 1st Year students 
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2) UAlbany’s Survey 

!! Mixed Survey (UAlbany Health Survey) with 
questions inspired from: 
!! NCHA-I 
!! NCHA-II 
!! Core 
!! Our staff, Wes Perkins 

!! 4 pages  
!! Takes 10 minutes to complete 
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3) UAlbany’s Administration 

!! Stratified randomly selected classes by school  
!! Higher & lower level courses 
!! Various class times throughout day and across the 

week 
!! Paper & pencil during class time  
!! We tried the online version with little success 

!! Also, not a randomly selected sample 

!! We administer the survey annually each spring 
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4) Calculate Needed Sample Size 

!! …if getting entire population isn’t possible 

!! Raosoft: 
!! www.raosoft.com/samplesize.html 

!! Institutions won’t need more than 400 students 
in their sample if the sample is randomly 
selected 
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4) UAlbany’s Sample Size 

!! We need 373  
!! Margin of Error: +5  

!! We get 1,000 
!! Margin of Error: +3  
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5) Potential Obstacles 

!! Do you have administrative support? 
!! Do you have access to graphic designers? 
!! Are enough faculty/staff on board as evaluators 

& public supporters?  
!! Do you have enough people to hang posters? 
!! Do you have money? 
!! Is there any resistance from students? 
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5) UAlbany Obstacles 

!! Lack of Faculty Support 

!! UAlbany Administration Bans Poster 

!! Person Power 

!! $ 
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6) IRB Approval 

!! Can assist in the project 

!! Best ways to sample 

!! Best time of year to sample 
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7) Check demographics 

!! Regardless of how sample is selected, confirm 
that the results are generalizable to target 
population by determining if the demographics 
of the sample match the larger population 
!! age, gender, race, year in college 
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Student Involvement in 
NORM EXPOSURE  

Presented as a  
“Health Awareness Campaign” 
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Exposure 
1.! New student orientation 
2.! Social norms posters  
3.! Alcohol Awareness Week (AAW) 
4.! In-class presentations  
5.! Trained peer educators talking with other students 
6.! Media 
7.! Giveaways 
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(1) New Student Orientation 
!! Facilitated by Brian Freidenberg 
!! Middle Earth Players play incoming students over 3 acts  
!! Content: Stereotypes, norms, survey, campus activities 
!! RESULTS: 
!! N=2219 
!! 94% useful info 
!! 95% program was valuable 
!! 3/4 made aware of own misperceptions or perceptions 

already in line w/ data shown  
!! 4/5: stats discussed were believable  17 



New Student Orientation 
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(2a) Off-Campus Social Norms Posters 

!! Postcard mailings 

!! Posters in stores 

!! Pre- & post-survey mailings 
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(2b) On-Campus Social Norms Posters 

!! High visibility areas  

!! 11x17 posters posted above classroom blackboards 

!! Protected under glass 

!! High exposure  
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Provocative 
Posters  
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(3a) AAW: The Real World: UAlbany 
!! M.E. actors in 4 act play 
!! Autograph After-party  
!! BACCHUS Best Peer-

Delivered College Program 
in U.S. 

!! RESULTS: N=240 
!! 89% useful info 
!! 98% prog was valuable 
!! 88% stats discussed 

were believable 
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(3b) AAW: Games After Dark 
!! RESULTS: 
!! N=190 
!! 90% useful info 
!! 95% prog was valuable 
!! 2/3 made aware of  own 

misperceptions or 
perceptions already in 
line w/ data shown  

!! 81% stats discussed 
were believable 
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(4) In-Class Presentations 
!! 26 Classes (21 Courses) 
!! Stats, Psych, Soc 
!! Experimental Psychology 
!! Freshman Yr Experience 
!! Instructional Psychology 
!! Communication 
!! Health Psychology 
!! Cultural Diversity 
!! Motivational Psychology 
!! Public Relations 

!! RESULTS: 
!! N=1407 students 
!! 95% useful info 
!! 95% prog was valuable 
!! 3/4 made aware of own 

misperceptions or 
perceptions already in 
line w/ data shown  

!! 4/5 stats discussed were 
believable 
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(5) Peer Education Presentations 

!! 15 programs annually 
!! N=200 
!! 88% useful info 
!! 92% prog was valuable 
!! 3/4 made aware of own misperceptions or 

perceptions already in line w/ data shown  
!! 4/5 said stats discussed were believable  

42 



(6) Media 

!! Social Norms Facebook Fan Page 
!! Copycat Contest & Prizes 
!! Top 10 Tuesdays 
!! Live Chats 
!! Discussions 
!! Polls, Photos, Videos, Events 
!! Ahead of UAlbany NCAA Tournament Story 
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University Counseling Center  Webpage 
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Facebook Page 
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(7) Giveaways 

!! T-shirts 
!! Water bottles 
!! Highlighters 
!! Stress balls 
!! Pens 
!! Magnets 
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 OUTCOME  

Campus Impact 

47 



Defaced Posters 
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Our Posters On Display 
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Fountain Day 
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Collectors 
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Copycat Posters 

57 



58 



59 



60 



61 



OUTCOME 

Changes Since Campaign  
Began in 2004 
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Changes in Perceptions 

63 



64 

2004 
        

2012 

57 

15 



Changes in Reported 
Behaviors 
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Non-Drinkers 
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Changes Since 
2004 
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Changes Since 
2004 
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Questions? 
 
 
 
 
 

Thank You! 



Conclusions from 2012 data 

!! Misperceptions are being corrected 
!! Students are drinking less alcohol 
!! Students are drinking less often 
!! More students are practicing protective behaviors 
!! 230% increase in avoiding drinking games 
!! 21% increase in non-drinkers 
!! 14% increase in non-smokers 
!! 56% reduction in drinking & driving 
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Contact information 
 

Brian M. Freidenberg, Ph.D. 
University At Albany, SUNY 

400 Patroon Creek Blvd. 
Suite 104 

Albany NY 12206 
442-5800 

bfreidenberg@albany.edu 
www.albany.edu/counseling_center/  
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